
 

 

So, what were the notable events and developments in 2015? Although the terrorist attacks come 

spontaneously to mind, these events should not overshadow other news in other areas of the 

tourism sector. It also seemed necessary to us to take stock of this past year: firstly in terms of the 

economic climate; then on key advances in the regulation of the professional environment. 

 

1- An economic climate marked by terrorist attacks 

 

Paris hotels accounted for 15.23 million arrivals in 2015. This represents a drop of -1.5 % compared 

to 2014, a drop which applied both to national clientele (6.36 million arrivals) and foreign arrivals 

(8.87 million).  

On the whole, the volume of arrivals recorded in 2015 is comparable with that of 2006. However, it 

remains higher than those of the years 2008/2010 marked by the subprime crisis. 

 

Variation in hotel arrivals in Paris from 2006 to 2015 (in millions) 

Source: Insee 

 

 

The January and November attacks certainly had a significant impact on seasonality. The year may 

therefore be divided into three periods: firstly the period from January to April, marked by the 

January attacks, with a cumulative drop of -3.3 % in hotel arrivals (-4.6 % for French arrivals; -2.2 % 

for foreign arrivals) including -6.0 % in January. Then the months from May to October, a period 
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that showed a sharp upturn, predicting a good second half-year, with arrivals up by +3.4 % (+3.0 % 

for foreign; +4.0 % for French). The months of November and December rounded off the year with a 

cumulative drop in arrivals of -14.0 % (-18.2 % for foreign; -9.5 % for French).  

 

Variation in hotel arrivals in Paris in 2014 and in 2015 

 
Source: Insee 

 

The November attacks had a bigger impact on tourism than those of January. Although the 

beginning of 2016 was a continuation of the end of the previous year, it is worth recalling, with 

some caution and in the light of former events (New York in 2001, Madrid in 2004, London in 2005, 

Bombay in 2008, etc.) the growing resilience of tourists in the face of terrorist attacks1 as well as 

the equally essential weight of economic indicators (GDP, rates of exchange, etc.) in the variation 

in tourism flows. In this context, some markets have clearly boosted international visitor numbers. 

For the most part, these markets are: 

 

• The United States: the leading international market in Paris recorded a rise of +5.5 % hotel 

arrivals, with only two drops in the course of the year (-2.2 % in May and -3.2 % in November). It 

was the only major market for which arrivals rose in December. The United States benefited 

from a buoyant economy (+2.6 % growth) and, since the beginning of 2015, a particularly 

favourable euro/dollar exchange rate. 

 

• Spain: after falling off for several years, Spanish arrivals were up in pace with the country’s 

economy (more than 3 % growth), making a gradual return to the French capital. Hotel arrivals 

rose by +1.3 % in 2015, a progression that was cut short by the end of year as arrivals dropped -

17.7 % and -27.1 % respectively in the months of November and December. Spanish arrivals 

rose by +6.4 % between January and October 2015. 

                                                           
1
 More information on this subject in a memo (in French) produced by the OTCP: 

http://presse.parisinfo.com/etudes-et-chiffres/dossiers-paris/tourisme-attentats  
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• China: which recorded one of its strongest annual progressions, with hotel arrivals up by 41.8 % 

in Paris in 2015.  It was the 8th biggest nationality this year in Paris (with the number of arrivals 

equivalent to that of Japanese arrivals) and the 4th in Greater Paris. Finally, for the first time 

more than one million Chinese hotel arrivals (1.24 million) were recorded in Ile-de-France.  

 

• Countries of Asia/Oceania (except for China and Japan): after China, the countries of 

Asia/Oceania (South Korea, Indonesia, India, etc.) contributed to the increase in the number of 

tourist arrivals in Paris. Their arrivals rose by +15.6 % in 2015 with recorded growth for every 

month of the year. 

 

Conversely, other markets encountered difficulties that did not only date from 2015. For the most 

part, these markets are: 

 

• Russia: weighed down notably by the fall of the rouble and petrol prices, Russian economic 

growth fell by -3.7 % in 2015.  

• After a difficult second half-year in 2014 (-18.9 % hotel arrivals) Russian hotel arrivals dropped 

by -34.1 % in 2015.  

 

• Japan: the Japanese encountered difficulties linked to sluggish economic growth (+0.6 %) and 

an unfavourable yen/euro exchange rate. This clientele is also very sensitive to security issues. 

Their hotel arrivals fell by -23.4 % in 2015. 

 

• Italy: with weak economic growth (+0.8 % in 2015) Italian arrivals in Paris fell by -18.2 %. The 

biggest drops took place after the November attacks with respective drops of -39.7 % and -47.3 

% in November and December. 

 

• Countries of America (except for United States): these countries, which traditionally 

recorded sustained growth in their arrivals, recorded an abrupt halt in 2015 with hotel arrivals 

down by -3.2 % (of which -6.9 % in the second half-year). The economic situation in most of 

these countries deteriorated in 2015 leading to recessions in 2015 in Brazil (-3.5 %) and 

Argentina (-1.4 %).  

 

French clientele (41.8 % of Paris hotel arrivals in 2015) had a difficult start to the year in the wake 

of the January attacks with a drop in arrivals of -3.9 % of their hotel arrivals between January and 

May. 

However, the second half-year saw an upturn of +5.1 % between June and October. The November 

attacks brought this buoyant activity to an end with a drop of -9.5 % in the last two months of the 

year. 

Business tourism accounted for 34.2 % of overnights registered in 2015. This reflected a drop of -

4.3 percentage points compared to 2014.The Salon du Bourget (15-21 June; 351,000 visitors) and 

the COP 21 (30 Nov. – 11 Dec.; 40,000 participants) were the key events of the year. The first 

weekend of the COP 21 notably helped the hotel occupancy rate to rise temporarily several weeks 

after the 1. 



 

 

 

 

Summary of hotel arrivals/overnights in Paris in 2015 

 
Hotel arrivals  2015 2015/2014 

FOREIGN 8 867 304 -1.5 % 

FRENCH 6 365 010 -1.5 % 

TOTAL  15 232 313 -1.5 % 

 

Foreign hotel overnights 2015 2015/2014 

1. United States  1 622 554 +5.5 % 

2. United Kingdom 984 226 -1.0 % 

3. Italy 537 673 -18.2 % 

4. Germany 524 124 -6.6 % 

5. Spain 435 250 +1.3 % 

6. Japan 366 486 -23.4 % 

7. China 364 876 +41.8 % 

8. Belgium 280 513 -2.3 % 

9. Switzerland  265 195 -5.8 % 

10. Netherlands 209 876 -6.5 % 

11. Russia 189 112 -36.1% 

 
 

Hotel overnights  2015 2015/2014 

FOREIGN 23 734 204 -2.6 % 

FRENCH 11 458 210 -1.7 % 

TOTAL  35 192 413 -2.3 % 

 

Foreign hotel overnights 2015 2015/2014 

1. United States  4 516 051 +4.5 % 

2. United Kingdom 2 399 377 -3.2 % 

3. Italy 1 465 440 -17.5 % 

4. Germany 1 296 238 -9.4 % 

5. Spain 1 159 441 +0.6 % 

7. Japan 965 587 -23.5 % 

6. China 959 222 +38.7 % 



8. Switzerland  643 389 -8.5 % 

9. Belgium 600 511 -7.8 % 

10. Russia 538 018 -37.8% 

11. Netherlands  498 190 -9.8 % 

 

Reminder of key indicators for 2015 
Hotel performance 

Occupancy rate Paris (75.6 %, -3.7 pts) and Greater Paris (73.8 %, -3.5 pts) 

• Average price Paris (€180.8, +0.1 %) and Greater Paris (€136.9, -0.2 %): 

• RevPAR Paris (€142.6, -4.1 %) and Greater Paris (€103.8, -4.2 %) 

Business tourism 

• Proportion of business overnights in Paris hotels: 34.2 % (-4.3 pts) 

• Proportion of business overnights in hotels in Greater Paris: 34.9 % (-5.0 pts) 

Aparthotels – Paris 

• Occupancy rate of aparthotels: 80.0 % (-0.9 pt) 

• Average price: €162.7  (+1.2 %) 

• RevPAR: €130.1  (+0.1 %) 

 

2- Advances in the regulation of the sector 

 

The sector of Paris tourism professionals is changing on several fronts. For several years now, the 

weight of big online players (OTAs, opinion and collaborative economy websites, etc.) has been 

changing the state of the market. These changes have created uncertainties which small 

companies often struggle to deal with. Despite obstacles that remain to be overcome, 2015 was 

marked by a series of significant developments.  

 

Of note first of all, the withdrawal of the pricing parity clause2 in contracts linking hoteliers with 

OTAs. Since summer 2015, hoteliers have therefore recovered a degree of autonomy in their 

commercial policies with the possibility of offering prices below those offered by these agencies. 

Changes are also underway in regard to false online reviews3. Despite the technical and human 

constraints required for the efficient authentication of these comments, several approaches 

discussed in 2015 to ‘regulate online reviews’4 at least go some way to raising the awareness of  

professionals and their clients about the relative objectivity of these reviews. Finally, the 

exponential growth of collaborative practices has for several years now been creating problems 

in competitiveness in tourist industries. This is particularly the case in the accommodation market 

sector in Paris. Regulatory dissymmetry (taxation; standards to be met, etc.) and the 

professionalization of one part of collaborative accommodation are sources of tension as much for 

the traditional accommodation professionals in the sector as for housing policy. The collection 

                                                           
2
 ‘Loi pour la croissance, l’activité et l’égalité des chances économiques’, (a flagship bill designed to liberalize 

the economy and boost growth, known as the Loi Macron), adopted by the French National Assembly on 9 July 

2015.  
3
 According to a survey carried out in 2013  by the ‘Direction générale de la concurrence, de la consommation 

et de la répression des fraudes’, 45 % of online reviews  have some level of error. 
4
 See article 15 of the ‘Projet de loi pour une République numérique: http://bit.ly/20PXvSS  (Draft bill for a 

digital Republic). 



and payment of tourist tax by AirBnB – Paris is the city that accounts for the most accommodation 

offers on this website – since 1 October 2015 is a further step towards the standardization of 

collaborative accommodation on the market5.  

 

                                                           
5
 The tourist tax collected by AirBnB, for the category ‘meublés touristiques non classés’ is €0.83 per person per 

night. Tourist tax receipts amounting to 1.169 million euros to the Paris City Council, for the period from 1 

October to 31 December 2015. That represents 1.4 million overnights. Between September 2014 and August 

2015, 1.3 million people stayed in Paris thanks to this online marketplace for accommodation rentals. 


