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November in Paris

The Paris Convention and Visitors Bureau was created in 1971 as a joint initiative 
between the City of Paris and the Paris Chamber of Commerce and Industry. Its 
purpose is to welcome and provide visitors with information, promote the capital in 
France and abroad, and provide assistance to Paris tourism professionals. Its staff 
also work to boost the city’s appeal by offering support to organisers of major events.
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“Be a capital that embodies modern values” 
Interview with Corinne Menegaux,  
Managing Director of the Paris Convention and Visitors Bureau

How do we see tourism in the future?

Given the current health crisis, Paris’s goal is, now more than 
ever, to be a capital that embodies modern values: a green 
and socially responsible city that welcomes visitors with open 
arms. A deep and wholehearted transformation, which has 
been ongoing for several years, with the aim of making Paris 
an active player in sustainable tourism. We want to help tour-
ists who are looking to explore the city in a new way and dis-
cover the real Paris: the more authentic, natural and personal 
side of the capital. A form of slow travel that echoes the city’s 
revival; and gives visitors a unique experience where they can 
be at one with the city and enjoy the luxury of taking their 
time. The trend was already clear to see, but the crisis has 
sped up the process. 

How are professionals helping you  
in this cause?

The future of tourism is closely linked to how we respond to 
coming environmental and socio-economic issues, and we 
are working to this end with the cooperation and vigour of 
the Paris tourism sector. 
Paris is undergoing a transformation and we must support 
professionals so they can adapt and make sustainable tour-
ism a priority, particularly by consuming locally and organ-
ising ‘clean’ events. Paris has no shortage of attractions, is 
lucky enough to have hoteliers who have already made the 
shift and boasts an audacious culinary scene, as well as cul-
tural sites and activities that adapt and recreate themselves 
as this unique situation evolves. One of the most ambitious 
creations ever and new services that offer visitors the chance 
to experience something different together. 

© PCVB / Stéphane Laure

»
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» What’s the forecast for the next few weeks  
in the capital?

New measures have been announced in the region and industry profes-
sionals are demonstrating their remarkable ability to adapt. Whether 
they be restaurateurs, hoteliers or professionals in the cultural and 
entertainment industry, every one of them is working earnestly to cre-
ate the conditions needed to safely welcome travellers so they can 
enjoy Paris stress free. Health measures, tailored opening times and 
new experiences: everyone is rallying together and innovating. Tour-
ism is part of Paris’s DNA and our role is to support them during this 
difficult period, in part by drawing up a ‘Caring Attitude’ charter. We 
are continuing to promote tourism in France and abroad with cam-
paigns that reassure visitors and advertise events still being held, such 
as the latest Fashion Week as well as the Who’s Next and Première 
Class trade shows, all of which attracted national and international 
visitors. These opportunities give everyone a much-needed break to 
come together and discuss without compromising their safety. 

“The Bureau acts as an ambassador  
to showcase the capital and promote  
world-class tourism. We play a key role 
for our 1,700 members who put their 
trust in us, encouraging them to begin 
a virtuous cycle. Values that we firmly 
uphold, especially during such a crisis.”

Pierre Schapira,  
Chairman of the Paris Convention and Visitors Bureau
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THE ‘CARING ATTITUDE’

To showcase and encourage the efforts taken by Paris tourism professionals facing 
the Covid-19 pandemic, the Paris Convention and Visitors Bureau has created the 
‘Caring Attitude’ charter, which guarantees services that comply with the latest 
health measures. Over 500 signatories (accommodation providers, events  
companies, transport firms, etc.) are working hard every day to welcome pleasure 
and business tourists in the safest conditions possible. 
More info: www.parisinfo.com
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Paris in lockdown

The French capital’s residents and visitors can discover or rediscover Paris through the many  
virtual tours and exhibitions on offer.

JOAN MIRÓ AT THE CENTRE POMPIDOU

The Centre Pompidou is holding a virtual 
exhibition that takes visitors into the world 
of Spanish painter Joan Miró. Thanks  
to technology that is usually used in video 
games, visitors can move around and 
explore the unique exhibition design.  
Also on the programme of this Parisian 
cultural venue are podcasts, online  
training courses and guided tours via  
video to see past exhibitions, such as 
‘Christo and Jeanne-Claude, Paris !‘ in  
the company of Sophie Duplaix, curator  
of the exhibition. 
www.centrepompidou.fr©
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Exhibitions

‘L’OMBRE ET LA LUMIÈRE’ 
(SHADOW AND LIGHT) BY  
THE MAISON DE VICTOR HUGO 
MUSEUM AT PARIS MUSÉES

The website Paris Musées is  
offering a chance to discover  
two virtual exhibitions, including  
a retrospective of more than  
100 works related to Notre-Dame. 
Through the written word and 
paintings, visitors will be trans-
ported back to the nineteenth 
century of the author of  
Les Misérables. 
www.parismuseescollections.
paris.fr

TURNER, PAINTINGS AND  
WATERCOLOURS FROM THE TATE  
AT THE JACQUEMART-ANDRÉ MUSEUM

60 watercolours and 10 oil paintings  
by the British painter (on loan from  
the Tate in London) can be discovered 
at the Jacquemart-André museum, 
some of which are being exhibited in 
France for the first time. To make the 
most of this opportunity despite the 
lockdown, the museum has created a 
virtual exhibition, which can be explored 
in the company of Alain Souchon,  
Denis Lavant, Aurélie Saada and Titouan 
Lamazou (among others). 
www.musee-jacquemart-andre.com
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MONUMENTS REVEALED

Many Parisian monuments can also be accessed 
through virtual tours, such as the Grand Palais, which 
has been a symbol of architectural innovation in Paris 
since 1900. Internet users can take a free virtual tour 
with a 2½-minute video The Opéra Garnier is also 
opening its virtual doors to Internet users. What’s more, 
visitors will enjoy privileged access to the opera’s 
rooftops, as well as the lake hidden beneath it, whose 
legend was kept alive by Gaston Leroux’s famous novel 
– The Phantom of the Opera. 
www.grandpalais.fr/fr/la-visite-virtuelle
https://artsandculture.google.com/partner/ 
opéra-national-de-paris

© Collection RMN Grand Palais / François Tomasi - Mirco Magliocca 

Shows

THE PHILHARMONIE DE PARIS

A wide range of virtual content  
is available on the Philharmonie 
de Paris website, including a tour 
of the Museum of Music and 
many replays of filmed concerts. 
You can also watch live concerts, 
such as the Orchestre de Paris’ 
performance of Gustav Mahler’s 
Symphony No.2, at 6.30pm on  
the 19th of November. 
https://philharmoniedeparis.fr

MINI-SHOWS  
AT THE CRAZY HORSE

After reorganising its shows to 
adapt to the curfew, the Crazy 
Horse has decided to hold live 
performances and activities  
in the presence of its dancers.  
On the programme: mini-shows, 
advice and other surprises.  
You can see them every evening  
at 7pm on Instagram. 
www.instagram.com/ 
crazyhorseparis_official

 PLEASE NOTE

The Night of Museums (Nuit des Musées) should be going ahead on the 
14th of November. No effort is being spared to ensure the event can take 
place in digital format. Further information is expected in the coming days.  
https://nuitdesmusees.culture.gouv.fr/ 
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Can you tell us about the Tortuga story? 

I started on the rooftop of the Galeries Lafayette with a pop-up 
restaurant called Créatures. Last year, after one season, I was 
invited to come back this summer with a seasonal, 100%-veg-
etarian menu. In light of its success, Galeries Lafayette asked 
if I would like to open a second restaurant on their terrace. 
We chose to make fish the star of the show. It’s a nod to the 
building’s boat-like shape. And, more importantly for me, it’s an 
opportunity to promote sustainable cuisine: carefully selected 
and seasonal wild fish that are caught directly from the sea and 
river. 

Why the name Tortuga? 

I’m a fan of Johnny Depp and Tortuga is the name of the island 
in the film Pirates of the Caribbean. It’s a real place, and I think 
that this terrace perched on the roof resembles a desert island, 
a sort of sanctuary in the middle of the tumultuous Paris tide. 
Like a calm and idyllic isle. 

Where does your dedication to sustainable food 
come from? 

When I was in my 5th year at business school, I wrote a thesis on 
how industrialisation and the over-consumption of meat, fruit 
and vegetables is impacting our lifestyles. There is a shortage of 
‘legibility’ on our plates. But over the last several years, people 
have grown aware of how to eat healthier and protect the planet 
at the same time. I choose to use local suppliers that provide 
local, seasonal produce. Customers are playing their part and 
nowadays pay more attention to such issues. And that’s without 
forgetting the fundamentals of a chef’s work: providing pleasure 
and entertainment. 

»

Tortuga: a restaurant that’s all about fish
Until you get a chance to taste Tortuga’s cuisine, you can read our interview with Julien Sebbag

For your taste buds

© The Social Food
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What is your relationship with your farmers?  

I call Boulogne-sur-Mer and Lorient every evening at the end of 
service to see what’s being auctioned. I want to know what’s been 
hauled in from the sea. At the moment, I’m asking for scallops 
because some other types of fish are beginning to struggle to 
reproduce. Like sea bass, for example. I ask them to never touch a 
fish if it has eggs and to throw it back in if it does. That’s how we 
break the ecosystem and fish end up unable to reproduce. I have no 
fish roe in my restaurant. We have to constantly adapt the menu, 
but it’s a good thing. At least then the customers don’t get bored; 
and it’s important to be dictated by Mother Nature. 

Tortuga  8th floor of Galeries  
Lafayette Paris Haussmann 
25 rue de la Chaussée d’Antin (9th)
Open 7 days a week, from 12 noon  
to 7.30pm
http://tortuga-paris.com 

»

Restaurants have once again reinvented themselves, providing exceptional services that make it 
possible to enjoy Parisian gastronomy to the full. We look at several establishments that have set 
up home delivery and click-and-collect services. 

ALAIN DUCASSE 

Chef Alain Ducasse is offering iconic 
dishes from seven of his establishments, 
which will be delivered by electric  
bicycles. Dishes from the online  
platform Naturaliste, inspired by  
the chef’s concept of ‘naturality’,  
are also available for delivery or to take 
away. The à la carte dishes, mostly  
vegetarian and based on short supply 
chains, are prepared in the kitchens  
of the restaurant Aux Lyonnais.   
www.naturaliste-paris.com
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BRASSERIE ROSIE 

Brasserie Rosie is reopening its kitchen. This establishment, 
which has rapidly established a reputation for itself since  
its opening at the beginning of the year, serves up generous, 
traditional cuisine. Food lovers will be able to choose from its 
delicious menu and the creations of pastry chef Yohan David, 
with a click-and-collect service available for lunch and dinner.
https://brasserierosie.com 
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LA TOUR D’ARGENT

This renowned restaurant in the 5th arrondisse-
ment also doubles up as a bakery: butter  
pastries, chocolate eclairs and madeleines  
will take you on a culinary adventure through 
time. And every month, chef Yannick Franques 
and his pastry counterpart Thomas Antoine 
reveal an entirely new creation. October’s  
invention was their very own take on a Snickers. 
https://tourdargent.com/le-boulanger 

WHEN YOU THINK FOOD, THINK HOTELS!

Hotel room services continue to operate. Establishments  
are using this opportunity to share their offering or,  
for some, to promote restaurants in their local area.  
At La Réserve Paris Hôtel & Spa, Jérôme Banctel,  
chef at the two-Michelin-starred restaurant Le Gabriel, 
is creating two menus each week, for delivery or  
to take away. Le General Hotel, a 46-room contempo-
rary 4-star lifestyle hotel decorated by Jean-Philippe 
Nuel, regularly organises convivial activities. In order  
to continue to serve food, the hotel has established  
a partnership with its favourite neighbourhood  
restaurants.  
www.lareserve-paris.com 
https://legeneralhotel.com

© La Réserve Paris Hôtel & Spa / M.Devaud 

MOSUGO

Chef Mory Sacko has had to reinvent himself just 
weeks after the opening of his first restaurant, 
Mosuke, with its African, Japanese and French 
inspirations. With Mosugo, he is offering  
the MS Fried Chicken Box, which is available  
for delivery or to take away from Thursday  
to Monday. This is a fantastic opportunity  
to discover this chef’s cuisine, without having  
to book weeks in advance. 
https://mosugo.bonkdo.com/fr/clickandcollect

ANONA

This environmentally responsible, gastronomic restau-
rant has created a ‘Lockdown 2.0’ menu. Chef Thibaut 
Spiwack’s menu is built on locally sourced produce. 
On the menu this November: Normandy chicken and 
a cheesecake-style chestnut dessert, among other 
tempting propositions. 
www.anona.fr
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Parks and gardens remain open

With nearly 500 parks, squares and gardens, Paris offers spaces to breathe for its visitors and 
residents. The month of November is an opportunity to rediscover them in the colours of autumn 
and enjoy a breath of fresh air. They also have many play areas for children to enjoy. You may even 
be lucky enough to glimpse one of the representatives of Paris’s biodiversity, such as a fox or red 
squirrel. Here is a look at some of the city’s most well-known green spaces.

JARDIN DU LUXEMBOURG

Bordering Saint-Germain-des-Prés and the Latin 
Quarter, the Jardin du Luxembourg was inspired by the 
Boboli gardens in Florence and created at the initiative 
of France’s queen Marie de’ Medici in 1612. The garden 
boasts 106 statues and the Médicis fountain, as well as 
the Orangerie and the Davioud Pavilion. Here, visitors 
can discover an orchard, an apiary and greenhouses 
that are home to a superb collection of orchids. 

 6th arrondissement | www.senat.fr

PARC DES BUTTES-CHAUMONT

The huge Parc des Buttes-Chaumont 
(around 61 acres) is one of the French 
capital’s most original parks. It was built 
on former quarries, which explains  
its steep slopes. With its hills and trees, 
it offers visitors beautiful views of Paris, 
and the Montmartre district in parti-
cular. Its design, including caves and 
waterfalls, a suspended bridge and  
its Greco-Roman temple perched on  
a belvedere lend it a particular charm. 
It is also home to exotic and indigenous 
trees, as well as numerous bird species 
(including gulls, moorhens and mallard  
ducks), which enjoy the use of the  
artificial lake. 

 19th arrondissement | www.paris.fr

PARC DE LA VILLETTE

Stretching out over more than 135 acres, this is Paris’s largest 
green space! Criss-crossed by 26 ‘folies’, and dotted with  
iconic venues devoted to creativity and music in particular, 
Parc de la Villette also has 3,000 m² of ecological gardens.  
It welcomes more than 10 million visitors each year.  
This very lively site is continually reinventing itself to provide 
recreational, unique and fun activities. It is the ideal starting 
point for a walk along the Canal de l’Ourcq, whose banks  
are filled with street art.  

 19th arrondissement | https://lavillette.com
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Experience the French capital  
with Paris je t’aime

Throughout November, Paris je t’aime is launching various actions on social networks to promote 
the city.

#PARISFROMMYWINDOW

Thanks to #ParisFromMyWindow,  
residents can share photos taken  
from their windows. A selection will  
be regularly reposted on social networks 
by the Tourist Office. It is a way to share 
Paris as seen by its residents with  
the #parisjetaime community. 
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ON INSTAGRAM

Paris je t’aime will be sharing typically Parisian recipes, 
to discover or rediscover, in partnership with Cook’n 
With Class. Events will also be broadcast live from  
the kitchens of Parisian venues, offering a glimpse into 
the local gastronomy scene. And not to forget videos 
of bartenders sharing their cocktail recipes. Not to  
be missed: an Instagrammer will be taking up the reins 
of the Paris je t’aime account to offer a visit of Paris 
within a one-kilometre radius around their home. 
www.instagram.com/parisjetaime

What’s happening this month

ON FACEBOOK AND TWITTER

Paris je t’aime is also present on Facebook and 
Twitter, where it will be posting the offerings of 
tourism professionals in Paris. Two competitions 
will be held offering a chance to win prizes made 
in Paris. 
www.facebook.com/p.infos
https://twitter.com/ParisJetaime

ON PARISINFO.COM

On the Tourist Office’s website, Parisians will  
find articles listing virtual cultural tours, as well 
as restaurants providing home delivery and 
click-and-collect services. 
www.parisinfo.com
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Discover a new side of Paris

To take tourists – as well as locals – off the city’s beaten path, the Paris Convention and Visitors 
Bureau has designed a series of walks in the capital’s outer neighbourhoods. These routes encom-
pass lesser-known sites, well-kept secrets and other attractions off the typical tourist trail, as 
well as unconventional and group experiences. This November, we are focusing on three Parisian 
‘villages’ perfect for a stroll in the fresh autumn air. 

© Creatividie - Élodie Gutbrod 
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RUE SAINT-BLAISE  

Words cannot describe how delightful it is to 
saunter along this cobbled lane, lined with the 
terraces of cafés and restaurants that tempt you 
into taking a well-earned break. As if the street 
wasn’t pretty enough, it is also overlooked by the 
steeple of the Eglise Saint-Germain-de Charonne, 
which dates back to the 13th century. You’ll be 
forgiven for forgetting that rue Saint-Blaise is 
actually in the French capital and not a ancient 
village in the Loire Valley. And don’t be afraid to 
open some of the street’s huge carriage doors, 
which conceal tree-filled courtyards oozing 
charm and tranquillity. 

 20th arrondissement

LA BUTTE-AUX-CAILLES

La Butte-aux-Cailles is a jumble of cobbled 
streets, surrounded by small buildings 
and the former homes of labourers, that 
sits upon a small hill. A few local shops 
are grouped together at the heart of the 
neighbourhood which has the feel of a 
small provincial town. But looks can be  
deceiving! The relative peace and quiet 
that reigns supreme during daylight hours 
is in stark contrast to the lively nightlife 
of the bars and restaurants along its main 
streets!  

 13th arrondissement
©
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JOURDAIN VILLAGE   

Also overlooked by a steeple (Saint Jean-Baptiste-
de-Belleville), the Jourdain neighbourhood sits 
atop Belleville and has no shortage of charm. With 
its fine food shops, bookshops, cafés, florists and 
independent fashion boutiques (especially along 
rue de la Villette), the area has everything you 
could ever wish for.

 20th arrondissement
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WALKS IN PARIS

ITINERARIES TO DISCOVER ON

Page written in collaboration with Nicolas Le Goff, author.

For those who aren’t lucky enough to live within range of a park, there are 
many urban walks available, neighbourhood by neighbourhood, on the  
PARISINFO.com website. The platform #ExploreParis also has many virtual 
tours, to discover certain neighbourhoods or go on a journey from the comfort 
of your own home, for example with visits dedicated to Indian culture in Paris. 
https://www.parisinfo.com/decouvrir-paris/balades-a-paris
https://exploreparis.com/fr/30-virtuel


